


ABOUT WAVEFRONT

Wavefront Centre for Communication Accessibility is a B.C based non-profit 
organization that exists to reduce hearing-related communication barriers 
by providing access and inclusion for the Deaf and Hard of Hearing. The 
only center of its kind in Western Canada, Wavefront Centre provides a full 
range of programs and services “under one roof”.




Our goal is to evaluate the Wavefront website 
as the main touchpoint for new and returning 
visitors. We hope to identify the pain points and 
frustrations users face while using the website 
and aim to suggest strategies to alleviate them. 



The goal of this evaluation is to see how usable 
and informative the website is in terms of 
relaying information to its users and to facilitate 
the deaf and hard of hearing. This is especially 
relevant now with COVID19, which has caused 
many organizations to go as remote as they 
can, and as most information will need to be 
accessed online.


OUR EVALUATION GOALS




METHODOLOGY


Our study consists of two evaluation methods.

4 evaluators 6 Wavefront staff

4-6 Wavefront visitors

We conducted a heuristic evaluation 
of Wavefront’s website to see if it 
complies with design principles and 
web accessibility. 

Our second method is a think-aloud 
usability study with two different 
participant groups; Wavefront staff 
and visitors to Wavefront’s website.

1. 2.



PARTICIPANTS

One participant group consists of Wavefront and the 
other consists of visitors who have family members 
or friends that need the facilities that Wavefront 
provides. Participants for each group will be given a 
set of tasks to find out about any challenges they 
experience while using the website.




HEURISTIC EVALUATION
The heuristic evaluation was done in pairs by our research team. We 
evaluated the e-commerce section of Wavefront’s website and as well as the 
Hearing Clinic section. We decided to evaluate these two sections because 
we felt that these are two of the more heavily-trafficked areas. Our 
assumption was later supported by our company champion. The evaluation 
was done in pairs to maximize error findings.




VALIDITY


EXTERNAL VALIDITY:

Selected a participants who use the website as their guide to complete 
various tasks



The environments were controlled as all Wavefront employees 
participated during their regular work hours and from their usual 
workplaces. Some who chose to work from home participated from 
home and those who went to the office participated from there.



Realistic tasks were created that matched the real-life usability needs 
of the website



CONTENT VALIDITY:

Using the 10-question Likert Scale System Usability Scale to measure 
satisfaction of the participants




HEARING CLINIC RESULTS


*note these are initial reccomendations which will be revised after the think aloud usability study



ONLINE SHOP RESULTS


*note these are initial reccomendations which will be revised after the think aloud usability study



FURTHER STEPS


We’re currently in the process of conducting the usability studies with our two user 
groups. At the moment, we have completed four studies with Wavefront staff members 
and will finish the rest today and tomorrow. After completing all the think-aloud usability 
studies, we will be proceeding with analyzing data and synthesizing it to understand the 
challenges of the website better and come up with viable solutions.



